Prevention Strategies

Alcohol Accessibility:

	The Idea
	For Implementation By
	Facilitation

	Compliance Checks


	Law Enforcement and Youth Group


	1. Compliance checks are one way to document the problem of illegal alcohol sales to minors in your community.

2. With the help of local law enforcement, young people act as underage buyers at a local alcohol vendor.  

3. The purpose of a compliance check is to provide the community with data for underage sales.  This information can be used to educate, influence and inform parents; educators, media, and others about the problem of youth access to alcohol.  

4. The Ohio Department of Public Safety, Ohio Liquor Control Office (614-644-2415) can assist you with this idea.  

	Sticker Shock
	Youth Group; Alcohol Vendors; Local Printing Company
	1. Sticker Shock is designed to provide messages to adults when they purchase alcohol. 

2. Brainstorm as a group what messages would best serve your community. 

3. Contact your local printer and have the stickers printed.

4. Contact your local alcohol vendor and ask if you can place stickers primarily on 6, 12, and 24 packs of beer.

5. Should you need assistance with this idea, please feel free to contact Nicole Schiesler at 1-800-788-7254, option #2.  Stickers are available in the Columbus Clearinghouse (1-800-788-7254, option #3).

	Shoulder Tap Surveys


	Youth Group and Law Enforcement


	1. With law enforcement present to ensure safety, a young person approaches a stranger outside an alcohol retailer to see if they would willingly purchase alcohol for them because they are too young to legally buy.  Those that answer “yes” receive a card outlining the law and penalty for furnishing alcohol to a minor.

2. Work as a group regarding what your card might say and then have those cards printed at a local printer.

3. The Ohio Department of Public Safety, Ohio Liquor Control Office (614-644-2415) can assist you with this idea.  

	The Center for Alcohol Marketing and Youth Project 

(CAMY)


	All community sectors


	1. Alcohol advertising has been proven to encourage alcohol use among young people.  Educating parents and community members about alcohol advertising is an effective way to reduce alcohol use in communities. 

2. For more information on implementing the CAMY Project, contact Stephanie Beougher at 614-540-9985.


